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Prof. Ing. Jozef LEŠČIŠIN, CSc.  – Prešov University, Faculty 

of Management, Department of Finance and Accounting 

Review of the Monograph 

by Ing. Jozef ADAMKO, PhD on the topic:  Insurance 

Marketing  

The monograph is the result of the author’s longtime practical experience as well as 

his theoretical approaches in the insurance business management and marketing where he had 

been working. At the same time, as a theoretician, he had been acting as an external teacher at 

Prešov University - Faculty of Management where he obtained a PhD in the mentioned issue. 

In the monograph, the author describes the current status of marketing at home and in 

a foreign environment and points to some specifics in insurance marketing. He also presents 

the new trends in Internet marketing (guerrilla, viral, holistic, eventually mobile, Internet 

marketing, and others). 

The second chapter describes the marketing communications in insurance business 

under which the author describes the communication mix, marketing communication tools, 
sales promotion, personal selling, Public Relations, direct marketing, strategic marketing, 

CRM, marketing planning and marketing strategy design. 

The entire second chapter has been elaborated in detail so the reader is provided with 

sufficient information on the related field. 

              In the third chapter, "The New Trends in Marketing, E-Marketing”, the author 

explains the so called continuous mobile marketing as the new marketing trend, which is 

defined as a set of procedures which enable organizations to communicate and collaborate 

with their audience. Further on, he states the factors supporting the sale of insurance products, 

Internet marketing, distribution channels of commercial insurance companies, trends in online 
insurance, models of online insurance in Europe and Slovakia, the comparison of types and 

models of online insurance. 

The fourth chapter describes the legislative amendment of the insurance market and 

explains the legislative framework of insurance. This chapter explains the financial 

intermediation and consulting as well as their characteristics. 

In the fifth chapter, the author deals very briefly with the description of the financial 

market. 

In the sixth chapter, the author describes the insurance market and its segments, 

insurance market indicators and reserves. Furthermore, the chapter contains the analysis of the 
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internal and external environment of insurance companies, online marketing research, 

communication channels in the insurance industry and examples of e-insurance in our 

country. 

In conclusion, the author notes that the submitted monograph has been elaborated 

based on many years of his practical and theoretical experience in the given field and I believe 

it will enhance our book fund. In the monograph, the reader will find the author’s interesting 

approaches and recommendations. 

Košice, on 21st November, 2013 

 


